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STATUS OF THE REPORT: 
Approve ☐ Discuss ☒  Assurance ☐ Information  ☒  A Regulatory Requirement ☐




	
SUMMARY

The planned mass media stop smoking campaign is a collaborative initiative involving all 15 local authorities in Humber and North Yorkshire, West Yorkshire, and South Yorkshire. These local authorities were awarded a government grant in 2024 aimed at enhancing their stop smoking services following the announcement of the Tobacco and Vapes Bill. 

In its capacity as a tobacco control coordinator, The Humber and North Yorkshire Centre for Excellence convened with Directors of Public Health across the Yorkshire and Humber region to propose the allocation of a portion of the grant for collaborative activities. These activities, coordinated by the Centre for Excellence, include a mass media campaign, a campaign website, and advanced training for stop smoking personnel. The aggregated funds amount to £571,760, with £375,036 designated for the mass media campaign, evaluation, and website, and the remaining £196,724 allocated to a multi-year training programme with the National Centre for Smoking Cessation Training.

Empirical evidence indicates that TV-led mass media campaigns have the highest impact on the smoking population. However, such campaigns are typically financially unviable for local authorities to execute independently, especially given that TV advertisements would extend beyond local boundaries. By consolidating resources to deliver a TV-led campaign, the initiative aims to reach a broad audience at the population level, fostering the intention to quit smoking and utilising local communications and supporting toolkits to direct individuals to local services.
Launching on March 25th and running for eight weeks, the campaign will encompass TV, radio, outdoor advertising, social media, digital media, and local PR events to promote smoking cessation and raise awareness of tobacco-related harm.

This unprecedented collaboration exemplifies the power of partnerships in amplifying health messages and represents a significant achievement for the Centre for Excellence.

RECOMMENDATIONS:

[bookmark: _Hlk106101454]Members are asked to:
i) Note the campaign
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	Leading for Excellence
	☒
	Leading for Prevention

	☒
	Leading for Sustainability

	☐
	Voice at the Heart
	☐

	IMPLICATIONS 



	Finance
	N/A


	Quality
	N/A


	HR
	N/A


	Legal / Regulatory
	N/A


	Data Protection / IG
	N/A


	Health inequality / equality
	N/A


	Conflict of Interest Aspects
	N/A


	Sustainability
	N/A
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ASSESSED RISK: 




	
MONITORING AND ASSURANCE: 

Pre-campaign evaluation – 100 people from each local authority (current smokers or quit within past three months) 1500 total​

Post campaign evaluation – 100 people from each local authority (current smokers or quit within past three months) 1500 total​

Report will analyse pre and post campaign evaluation, comparing against results from Greater Manchester and will be presented to partners upon completion. ​
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ENGAGEMENT: 

Extensive engagement with DsPHs and teams from the 15 local authorities involved.
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